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Abstract: This paper focuses on the issue of algorithmic anxiety among professional media
practitioners in the intelligent era, examining its manifestations, causes, and coping strategies. The
study indicates that algorithmic anxiety primarily manifests as the erosion of value rationality by
instrumental rationality in the production process, the dissolution of public interest through
precision dissemination in the distribution process, and a legitimacy crisis at the professional level.
The causes can be attributed to the opacity of algorithmic black boxes, the impact of traffic-first logic
on journalistic professionalism, and the disruption of traditional work patterns by intelligent
technology. In response, this paper proposes a development path for "human-machine
collaboration" from three dimensions: mainstream value guidance, algorithmic design updates, and
maintaining a balanced perspective on human-machine relationships. This study extends the
research subject of algorithmic anxiety from users to media professionals, broadening the scope of
this issue and providing practical references for the career transformation and value reorientation of
media practitioners in the intelligent era.
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