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Abstract: This study focuses on the application of Xiaohongshu's intelligent companion service model
in two vertical fields: Guangzhou household registration services and academic journal traffic
diversion. It adopts a dual-case analysis method to explore its innovative path and effectiveness.
Through comparative analysis, it is found that this model not only effectively reduces customer
acquisition costs and improves conversion efficiency, but also has significant social benefits.
However, during the research process, we recognize the need to further clarify the typicality and
representativeness of case selection, strengthen the comparative logical framework, and deepen the
innovation at both theoretical and practical levels.
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