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Abstract: This paper takes the export paintings of the Thirteen Factories in Guangzhou during
the Qing Dynasty as the research subject, exploring the functions and roles of their visual n-
arratives in cross—cultural communication. By reviewing relevant literature, analyzing the hist-
orical development, artistic characteristics, and dissemination mechanisms of the export paint-
ings, and combining them with cross—cultural communication theory, this study reveals their
unique value in Sino—Western cultural exchanges. The research finds that the export paintings
achieve the transmission of cultural information and aesthetic communication through visual
language. Their narrative strategies adapt to different cultural contexts, promoting cultural ide-
ntity and mutual learning. Case analysis further illustrates the specific manifestations and eff-
ects of visual narratives in the process of dissemination, while audience feedback reflects the

differences in reception and influencing factors. This study provides a new perspective for un-
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derstanding the role of traditional visual culture in cross-cultural communication, and also off-
ers a historical reference for contemporary cultural exports.
Keywords: Export paintings; Visual narrative; Cross-cultural communication; Thirteen Factories;

Cultural mutual learning
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