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Abstract: With the vigorous development of the global digital economy, the international tax r-
ules based on traditional physical presence are facing challenges. Several European countries,
especially France and Germany, have implemented national digital service taxes. This paper ta-
kes the global e-commerce giant Amazon as a case to study the specific impact of digital ser-
vice taxes on cross-border e-commerce enterprises, analyzes the current situation and core di-
sputes of the global digital service tax collection, and then, through case analysis, deeply expl-
ores the financial pressure that Amazon has endured when facing DST, the tax burden transf-
er and business adjustment strategies it has adopted, and the chain effects on third-party sell-
ers on the platform. The research results show that digital service taxes not only directly ero-
de the profits of platform enterprises but also reconstruct their cost structure and developme-
nt strategies through supply chain transmission. This paper aims to provide useful references
and inspirations for Chinese cross-border e-commerce enterprises to cope with the changes in
international tax rules and prevent policy risks.
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