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Abstract: Under the background of the transformation and development of applied undergrad-
uate colleges and universities, business etiquette training is a core practical course for market-
ing majors. The teaching quality of the course is directly related to the cultivation of students'
professional literacy and the improvement of their employment competitiveness. Based on the
construction project of "Business Etiquette Training", a school—level practical teaching demon-
stration course at Nanning University, this study analyzes the problems existing in the course
teaching, such as disconnection between content and posts, single method, weak practice, and
incomplete evaluation. This study explores the reform path of applied undergraduate business
etiquette training courses from four directions: content reconstruction, method innovation, pl-

atform construction, and evaluation optimization. Relying on the curriculum reform practice t-
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o test the effectiveness, it can provide a reference for the construction of relevant courses in
similar colleges and universities.
Keywords: Industry—education integration; Applied undergraduate; Business etiquette training;

Teaching reform; Marketing
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