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1. INTRODUCTION

Through social media various forms such as Instagram, TikTok, and Snapchat, social
networking has completely transformed individual lives by providing new scripts for
communication and interaction. These applications are predominantly visual; accordingly, the
users are encouraged to provide carefully and rather edited images of their lives and develop an
environment where appearances form a central aspect of personal identity and social validation
(Seekis & Barker, 2022). The rise of social media has been accompanied by alarming increases in
the number of cosmetic surgery procedures done worldwide. Some of the procedures that have
become usually highlighted in the last decade include Botox, fillers, rhinoplasties, and almost all
forms of body contouring (Zhou et al., 2024). It has built an ecosystem of desires in which
cosmetic procedures are visible and available.
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The visual-centricity of social media, by influencing how people intersect with beauty
content-from influencer promotion to peer-generated posts of their surgeries-results in a
continuously growing balance between social media and cosmetic surgery, which one can argue
that it functions as a medium through which societal beauty ideals are mediated. According to
research findings, images of incomplete or idealistic beauty on these platforms are often
evaluative to people’s self-conception or standards on which they judge other people in making
the decision regarding aesthetic surgical procedures (Yao, Niu, & Sun, 2024). Such is the basis on
which "Snapchat dysmorphia” illustrates how individuals have their minds on a facelifting
operation, desiring to fit entirely to certain filtered versions of themselves (Wang et al., 2022).

There are breeding grounds in social media platforms for pervasively idealistic beauty
standards. The edit and filter content shown by many influencers and peers often reveals body
features impossible to aspire to and create body dissatisfaction among users (Mironica et al., 2024).
These unrealistic measures can have a powerful internalization effect on youth, particularly
adolescents and young adults, making them add cosmetic surgery consideration to resolving
perceived flaws (Seekis & Barker, 2022).

However, quite often, celebrities and influencers radiate an aura that has become
synonymous with the public pregnant attitude toward surgery. Those celebrities that share with
the public their undergoing aesthetic procedures, their acceptance or promotion encourages the
masses to undertake such procedures as something to soundly pursue for self-esteem and social
standing enhancement (Rahman et al., 2024). Such user-generated content known as "before and
after” further strengthens that assertive narrative about cosmetic surgery is for personal
transformation and empowerment (Cai et al., 2020). There are serious social implications of such
narratives. Cosmetic surgical interventions were once associated with cultural taboos, as much as
luxury, but turned out to be normal or even necessary for digital social validation (Demir et al.,
2024). In such a scenario arise some substantial questions about the psychological and cultural
impacts an image-stricken society suffers from social media-orientated beauty models..

Platforms like Instagram, Exposure to Social
TikTok, Snapchat Media Content

Psychological Factors External Influences
Social Comparison  Body Dissatisfaction  Anxiety Behavioral Outcomes Peer Discussions Targeted Advertisements Influencer Culture

!

Increased Interest in Cosmetic
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|
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|
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Figure 1: A conceptual diagram that visualizes the pathways through which social media influences cosmetic

surgery considerations.

This review aims to investigate the relationship between social media use and the growing
interest in cosmetic surgery. Specifically, the study seeks to:
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RQ1: What are the mechanisms through which social media influences cosmetic surgery
decisions?

RQ2: Are certain demographics, such as adolescents, women, or specific cultural groups,
more susceptible to the influence of social media on body image and cosmetic surgery
consideration?

RQ3: How do influencers, advertisements, and community discussions shape public
attitudes toward cosmetic procedures?

The relationship of social media with cosmetic surgery is multifaceted, with psychological,
culturally, and socially laden dimensions. The amplified beauty standards through curated
content in social media make self-perception an interest in users, and they even consider pursuing
cosmetic surgery enhancement. The research Zhou et al. (2024) considers this attention to beauty
content and peer appearance conversations on social media as pathways toward increased
cosmetic surgery consideration. In the same line, Yao et al. (2024) even showed that prolonged
exposure to images on social media presented as thin ideals internalized these ideals more,
causing social appearance anxiety to heighten and the desire for surgical intervention.

In fact, understanding the mechanisms of this influence is not only important for understanding
the psychological effects of social media but also very important from a broader societal
perspective. The normalization of cosmetic surgery, as Mironica et al. (2024) show, suggests a
change in cultural attitudes such that such procedures are now seen as very accessible and indeed
necessary to attain the new beauty standards of the digital age. In exploring these dynamics, the
review aims at informing ethical practices in social media marketing and contribute to the
development of interventions for promoting healthy body image ideals. In this way, at long last,
some psychological risks associated with the possible impact of social media on cosmetic surgery
may be mitigated.

2. METHODOLOGY

The use of the PRISMA 2020 guidelines also applies when conducting systematic reviews
because of the level of transparency and rigor required by the study. It covered the impact of social
media on cosmetic surgery contemplation from psychological and social dimensions such as body
image, self-esteem, and ideal beauty. It selected and reviewed articles from 2015 to 2024 using a
4-step research process by identification, screening, eligibility, inclusion.

(1) Identification

The phase of identification aimed at retrieving all relevant studies from reliable sources.
Google Scholar and Scopus were chosen, being two of the best electronic databases as they cover
as well the social sciences as health-related researches. Stringent Boolean search strategy was used
to make sure that all of the studies were those relevant to the topic. The search string was:

("social media" OR "Instagram" OR "TikTok" OR "Snapchat") AND ("cosmetic surgery
consideration" OR "intention for plastic surgery"” OR "desire for aesthetic procedures") AND ("body
image" OR "self-esteem" OR "beauty ideals" OR "mental health").

This search strategy was designed to capture studies that specifically focused on using social
23
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media and cosmetic surgery in terms of their psychological and social effects. Article was
restricted to English published between the years 2015 and 2024. The search yielded a total of 217
articles by Google Scholar and 6 articles from Scopus, resulting in 223 references that were
exported into a citation management tool for de-duplication and subsequent screening.

cholar and Scopus databases searching

Records identified through Google
S
(n=223)

on titles and abstracts (n=200)

The studies screened based
after remove the duplications

72 full-text articles 63 studies excluded based on
reviewed for eligibility criteria

) [ migibility | [ screening | [ Identification |

40 studies included in the final
analysis

Included

(

Figure 2: The PRISMA flowchart outlines the study selection process.
(2)Screening

Screening the records involved primary examination of 223 articles on titles and abstracts to
evaluate their relevance to the study objectives with predefined inclusion and exclusion criteria:

Inclusion criteria:
a. Studies examining the impact of social media on cosmetic surgery consideration.

b. Articles that explored psychological factors such as body image, self-esteem, and mental
health in the context of social media.

c. Peer-reviewed journal articles published between 2015 and 2024.

Exclusion criteria:

a. Studies unrelated to cosmetic surgery or social media (e.g., general studies on social
media or non-aesthetic surgeries).

b. Articles not published in English or not translatable into English.

c. Non-peer-reviewed literature, including conference abstracts, grey literature, and
editorials.

The screening process was performed by 2 independent reviewers to ensure its rigor. Where
conflicting decisions arose, resolution was through discussion or consultation with a third
reviewer. That process has reduced the initial dataset to 72 articles potentially relevant to the
current study.
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(2) Eligibility

Full-text reviews were carried out on the remaining 72 articles during the eligibility stage to
ensure congruency for scope and inclusion for the study (Brony, Alivi, Syed, & Dharejo, 2024).
Eligibility parameters were presented in detail as provided in Table 1.

Table 1: Eligibility Criteria for Review

No. Construct Search Field/Limits
#1 "social media” OR "Instagram” OR "TikTok" OR "Snapchat" TS = Topic
#2 "cosmetic surgery consideration” OR "intention for plastic surgery” OR "desire TS = Topic

for aesthetic procedures”

#3 "body image” OR "self-esteem” OR "beauty ideals” OR "mental health" TS = Topic
#4 2015-2024 PY = Year Published
#5 #1 AND #2 AND #3 Language: English

Each article was subjected to careful examination for its methodological rigor, relevance to
the study focus, and the quality of reported findings, with articles that do not meet the stated
eligibility criteria excluded. At the end of this step, the assembly narrowed down 40 articles that
matched final eligibility for the review.

(4) Inclusion

The last set of 40 articles was analyzed and extensively extracted for data. Using a
standardized template for extracting data, the following attributes were recorded systematically:
the study objectives, methodologies, participant demographics, and primary outcomes.

a. Study objectives and hypotheses.
b. Population characteristics, including age, gender, and cultural context.

c. Methodologies are employed to examine the relationship between social media and
cosmetic surgery consideration.

d. Key findings, including psychological impacts (e.g., body image, self-esteem),
demographic variations, and social media platform-specific influences.

This structure ensured that the whole exhaustive compilation of data would enable an
understanding of how social media trends about cosmetic surgery and its perception influences.

2.1. Databases and Search Strategy
The systematic search strategy is summarized in Table 2:

Table 2: Summary of Search Strategy and Keywords

No. Construct Search Field/Limits
#1 "social media” OR "Instagram” OR "TikTok" OR "Snapchat" TS = Topic
#2 "cosmetic surgery consideration” OR "intention for plastic TS = Topic
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surgery” OR "desire for aesthetic procedures”

#3 "body image" OR "self-esteem” OR "beauty ideals” OR "mental TS = Topic

health"
#4 2015-2024 PY = Year Published
#5 #1 AND #2 AND #3 Language: English

2.2. Search Methodology

The search process was conducted in three distinct stages (Brony, Alivi, Syed, Dharejo, et al.,
2024; Jiaqing et al., 2023):

Initial Search: Comprehensive searches were conducted in Google Scholar and Scopus using
the predefined Boolean search string. The goal was to retrieve a broad dataset of articles
addressing the interplay between social media and cosmetic surgery consideration.

Screening: Titles and abstracts were reviewed to exclude irrelevant studies. Articles meeting
the inclusion criteria were shortlisted for full-text analysis.

Full-Text Review: Shortlisted articles were analyzed in detail to ensure methodological rigor
and alignment with the study’s objectives. Only articles meeting all eligibility criteria were
included in the final review.

2.3. Data Extraction and Analysis

Data extraction is much more comprehensive because it does not restrict itself to the in-depth
analysis of all forty or so attributes in the provided-final-housed dataset but extracts a wealth of
summary data related to the few common collecting points. It captures critical information using
a standardized data extraction form which required study aim, study methodology, participant
demographics and report on major outcomes. In addition, the form collected data on
psychological aspects of considering cosmetic surgery: impact of social media on body image, self-
esteem and well-being. Effects and patterns across platforms have also been surveyed in terms of
their influence on ideals of beauty and cosmetic surgery patterns (including but not limited to
Instagram, TikTok, and Snapchat).

The data thus obtained were entered into systems in order to pinpoint trends, themes, and
differences across studies. Themes such as social comparisons and peer validation play a huge
role in terms of how curated content will be perceived as far as beauty and self-worth are
concerned among other demographic elements such as age, gender, and cultural backgrounds.
Critical measures were taken in assessing the types concerning the methodologies of the studies
by evaluating the survey designs, longitudinal studies, and experiments wore out as to cut against
sharp measures of robustness and relevance.

Synthesis of key findings to expose both empowering and debilitating aspects of social media.
Superior visibility and penetration of support groups living within e-communities were
counterpoised by the psychological susceptibility brought about by these standards of beauty
imposed by social media. Patterns were found regarding geographical and cultural differences vis-
a-vis the impact of social media as well as research gaps, such as the fact that older adults are not
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well-represented in research, non-Western populations.

When looking at influencer promotions, as well as the advertisements of cosmetic surgery
for vulnerable individuals, the ethical analysis was also important. This all-inclusive review,
besides summarizing the literature, provided some very critical insights into emerging trends,
potential risks, and areas for future research as identified by Dharejo et al. (2023). The synthesized
knowledge served as a source of nuanced understanding regarding the dual role of social media
in molding the perceptions and decisions around cosmetic surgery.

3. RESULTS

This systematic review includes 40 articles, which were selected, keeping in mind the
multifactorial relationship between social media and the intention to undergo cosmetic surgery.
The investigation spells a sophisticated interaction of varied factors: ethical, psychological,
cultural. Social media including sites like Instagram, TikTok, and Snapchat bolsters beauty norms
within which to understand one's self-worth but curtail one's deviation from beauty norms. Major
themes included those of lived experiences with unrealistic beauty expectations, their influencing
factors, and the increasing demographic inclusivity of cosmetic surgery trends. It also critical
ethics issues of non-disclosure in influencer marketing and targeted marketing for risky
procedures to at-risk demographics. The following table gives a comparison across key findings,
methodologies, and themes discussed in the reviewed articles.
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A SYSTEMATIC REVIEW OF SOCIAL MEDIA’S DUAL IMPACT ON COSMETIC SURGERY: FROM EMPOWERMENT TO
VULNERABILITY

4, DISCUSSION
4.1. Theoretical Frameworks
4.1.1. Social Comparison Theory

Social Comparison Theory, developed by Festinger (1954), defines how an individual
recognizes his or her self-value and worth by comparing himself or herself to others. This theory
applies in social media contexts to say how people measure or compare their own figure to the
idealized images that have been filtered online. Continuous display of thousands of highly edited
and filtered images on social media, like Instagram and TikTok, shows a form of impossible
standards of beauty (Seekis & Barker, 2022).

Upward comparisons-they take or begin comparing someone to someone whom they
consider to be superior-in most cases end up being unhealthy for an individual. Research
conducted by Zhou et al. (2024) found that beauty media attention in social media is correlated
to self-feeling inadequacies and the contemplation of cosmetic surgery. Downward comparisons
in contrast, those who believe to be superior to others might find some temporary consolation,
but they do not solve the self-esteem problems persistently (Yao et al., 2024). Wang et al. (2022)
highlighted that the focus of social media on physical appearance causes the promotion of upward
comparisons, forcing people to resort to cosmetic surgery initiatives as a means to achieve
congruence with idealized images.

This theory of the Uses and Gratifications proposes that individuals will utilize the media
meaningfully; that is, for seeking information, entertainment, or validation from a reference
group. Cosmological purposes is how such an explanation of theory connects its use with media
attraction to content focusing on aesthetic improvement. For many people, channels of
information such as Instagram and YouTube give evidence that procedures and testimonials are
part of the requirement of education and awareness (Rahman et al., 2024).

There is another face of engagement, validation. But users generally follow influencers and
friends who discuss their experiences with cosmetic surgery to seek validation and approval for
what they are seeing on their bodies or what they are considering (Mironica et al., 2024). Such is
the community that social media helps bring among the people who are thinking about or have
undergone surgery, opening support networks and reducing stigma (Demir et al., 2024). This goes
towards normalizing cosmetic surgery as an option for achieving social and personal validation
(Seekis & Barker, 2022).

4.1.2. Spiral of Silence Theory

The Spiral of Silence Theory was created by Noelle-Neumann in 1974, analyzing the ways in
which predominant societal narratives go on to repress dissenting voices. On social media, the
dominant narratives of beauty one can find - which are augmented by content from influencers,
celebrities, and peers - overpower those diacritically alternative voices of natural beauty and self-
acceptance (Zhou et al., 2024). Those who do not necessarily conform to these notions may later
succumb to what may be termed “silencing”, as they are terrified of getting rejected by their social
clique or even ridiculed.

Narcissistic echo chambers provided by platforms like Instagram deepen the divide when
34
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surgeries get promoted endlessly while an alternative view is put aside. Wang et al. (2022) vis-a-
vis revealed that things happening in the name of such cosmetic surgery trends tend to have
higher abilities of reach and engagement, thus having repetitive feedback loops to retain people
in unrealistic beauty ideals. Rahman et al. (2024) further indicated that these trends will prevent
any critical thinking on the mental and ethical ramifications of such procedures, thereby creating
contexts where such procedures become captured as unquestionable roads to self-improvement.

4.2. KeyThemes in Literature
4.2.1. Social Media and Body Image

The social media sphere has really grown into a potent arena where beauty ideals are
constructed, reinforced, and disseminated. Certainly, different from traditional media, users can
actively construct their beauty stories on social media. Filters, editing apps, and curated content
create an ecosystem of idealized images quite different from the original reality. According to
Watson (2022), appearance-focused use of social media relates to unrealistic beauty ideals, which
in turn cause body dissatisfaction. Though used in innocuous ways, such devices instill an
abnormal self-concept into the users, forcing them to compare live and original unfiltered self
with enhanced images.

An instance of how such platforms can influence one's self-concept is "Snapchat
dysmorphia.” According to Xiao et al. (2024), frequent selfie-taking has been positively correlated
with a higher risk of contemplating cosmetic surgery among adolescents and young adults. The
group yearns to become like the filtered-perfect images that become the ideal benchmark,
although they know its unattainability. Even Cheng et al. (2022) further argue that peer chatter
also heightens those tendencies. Discourse on physical appearance in social media magnifies
discontent and aggravates it, especially in an environment that seeks external affirmation through
likes or comments.

Increases the surge in these effects due to excessive screen time. Repeated exposure to thin
ideal images leads to increased internalization of these standards, resulting in greater body
dissatisfaction and, ultimately, the overt consideration of cosmetic surgery (Aparicio-Martinez et
al., 2019). This kind of cycle is indicative of a structural problem in social media platforms where
the algorithms promote content conforming to the so-called mainstream beauty standards.
Therefore, such parameters collectively make social media an important catalyst for body
dissatisfaction and consideration towards cosmetic surgery.

4.2.2. Role of Influencers and Celebrities

The public perception of beauty and cosmetic surgery is greatly influenced by influencers
and celebrities. With their curated content, they often make surgical enhancements seem easy
and routine, creating a normalization of altering one’s appearance as an alignment with societal
ideals. Zhang et al. (2024) discuss the way influencers advocate lip fillers or rhinoplasty on
Instagram or YouTube, framing it as a personal choice made possible by empowerment. At first
glance, such advocacy looks innocent, but is stripped of disclosures regarding sponsorships, costs,
and risks associated with accessing such practices.

Herein arises the ethical dilemma where those influencers patronize certain cosmetic clinics
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without declaring their endowments. As Truasheim and Bonell (2024) have suggested, it can
mislead viewers, especially adolescent or young users who do not possess the judgment skills for
discriminating between advertisement and true testimonials. This further distorts how people
view cosmetic surgery, and also admonishes individuals to use the standards being propagated.
Lang and Ye (2024) state that "this, thus creates a 'self-perpetuated’ cycle whereby the visibility
itself of these enhanced appearances will breed unrealistic expectations that drive demand for
those procedures even more".

The celebrity culture explodes these trends into an even greater magnitude. The procedures
accompanied by celebs such as Kylie Jenner have ripped the taboo from around cosmetic surgery
and made it into an aspirational norm. Chua et al.-authors-2013 did mention that such
endorsements tend to normalize surgical interventions, especially to adolescents and young
adults who idolize them. In such a way, the culture nourishes an environment in which surgical
enhancement is not necessarily regarded as an extravagance but rather a prerequisite for an
individual's social and professional prowess.

4.2.3. Psychological Impacts

Such temporary manifestations of a temporary perception on the part of people, which
normally tend to be mental versions, shape the underlying psychology of what has undergone an
evolution under the term “social media.” Things haven't changed ever since; people, while in the
house, lean back and use the lazy outdoor sun. Meanwhile, that mobile one keeps passing
information from upon winter snowfall as well, as a top event. Quite close, ear to ear, they: During
this period, they hardly ever spend an hour, max an hour, with their mothers—learning much of
the differences.

Thus, one ends up concluding that one can see something enormous that has both bane and
boon. However, going on stage and superimposing messages often has grave effects. Studies that
have been attempted in different cultures and situations indicate that the psychological status of
individuals is influenced by the context in which they were born. The functions of social
networking sites both provide very broad implications and are the latest-age types of
interpretation over one's worth in society. Social media platforms tend to allow their users to
experience a society that is heavily validating based. Metrics like likes, comments, and shares
reflect personal value in these valid societies. According to Choukas-Bradley et al. (2022),
feedback loops that motivate an individual to be dependent on external self-affection seem very
common among adolescents and young adults. Young adolescents are characterized as having
marginally lower chances of experiencing self-esteem uncritically.

In fact, one prominent aspect that signifies the psychological impact of social media is the
increasing one in Body Dysmorphic Disorder (BDD). Those researchers Wu et al. (2024) found
that people with regular contact with filtered and edited contents would have a higher risk for
obsessive complaints related to bodily defects. It drives many considerations about whether to
undergo cosmetic surgery as a remedy, frequently ignoring the serious mental health issues that
may be involved. These include Cheng et al. (2022), who mentioned online conversations with
peers regarding appearance as a strong factor affecting facial dissatisfaction within contexts of
mainstream social beauty standards.
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The eternal rather than isolated psychological impact of social media would rather lead to
societal impacts. Social media do propagate and, even further, normalize into nonreligious ideals
beyond reach-not only through stressors pitting actual portrayals of oneself against that broadcast
to others with the same values but also through indirect normativity regarding bodily
interventions as self-improvement. Such dynamics engender a chronic dissatisfaction culture
concerning which mental health elements, including anxiety, depression, or low self-esteem,
would interrelate with physical appearances.

4.2.4. Demographic Variations

Differences in demographics account for huge variations in the ways that social media holds
sway over the consideration for cosmetic surgery. Such example would be the fact that women,
who suffer weight the heaviest when it comes to appearance-oriented media messages, tend to
suffer more than men from body image dissatisfaction and display strong interests in pursuing
surgical operations. This trend validates deeply rooted societal tenets which define the value of
women mainly through their physical appearance. Yet, note Truasheim and Bonell (2024), it is
the increasing participation of men in the social media consumption of hyper-masculine content
that feeds the rise in cosmetic surgery considerations among men. It would escalate the growing
effects of social media on male body image, especially concerning fitness-related content, which
promotes muscle definition and shape or symmetry. Adolescent and young adults may also be
conditioned with this due to an age group that developmentally makes them so. Choukas-Bradley
et al. (2021) opine that their identity is oftentimes still being formed and, thus, makes them more
open to internalizing the standards that society influences. They are also likely to interact with
validation-seeking content, which can contribute more to insecurities regarding their appearance.
Zhang et al. (2024) add that socioeconomic status is fundamentally critical in mediating those
effects. Although richer people might enjoy more access to cosmetic procedures, lower-class
people might only rue their inability to have them as that would further deepen their
dissatisfaction.

4.2.5. Cultural and Socioeconomic Factors

Cultural and socioeconomic factors further complicate the relationship between social media
and cosmetic surgery. Beauty ideals vary from one culture to the other, but with the advent of
globalization and the universal presence of social media, such ideals are being increasingly
homogenized and popularized by Westernized ideals such as fine skin, slim bodies, and
symmetrical faces. Lang and Ye (2024) have recognized increasingly non-Western societies
adopting such ideals, often to the detriment of local norms in beauty. In collectivist cultures such
as those existing in East Asia, this pressure is strong and leads to an increased demand for
procedures such as double eyelid surgery (Chua et al., 2023).

Economics also come into play: A boon from medical tourism is that South Korea and Brazil,
Thailand, and other nations can now attract international visitors for cosmetic surgery.
Procedures here cost a fraction of what they would in the United States or other Western countries,
which makes them all that the more attractive.Lower prices frequently sacrifice quality and safety
in poorly regulated environments, cost-effective solution get further cautioned by Vintila &
Lazarescu (2022). The differences referenced by Zhang et al. (2024) concern regions, stressing
recognition regarding urban areas, distinguished as more open to accepting cosmetic surgery,
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compared to rural ones where the taboo perceptions still associate such to them-alluding to an
endorsement from the larger cultural context.

Through this in-depth analysis concerning the pivotal tenets, this multifaceted relationship
between social media and cosmetic surgery is thoroughly unveiled. Social media becomes, and at
times, it is also both a mirror and prism that expects to incline further into society’'s beauty
standards, where everyone promises to face such an instrumental reinforcement while also being
burdened by more pressures. Their influences normalize so many surgical options that, often, it
seems right to escape from all ethical considerations. This din exposes really deep psychological
effects, particularly on such potentially vulnerable ones as adolescents and young adults.
Furthermore, it is cultural and socio-economic factors that determine the usage of cosmetic
surgery and its acceptance globally, as these reflect the larger global trends and inequalities.

The research makes it necessary to contrive a more multi-faceted effort in order to counter
the negatives of social media. Intervention should aim to impart education about media literacy;
advocate for the diversity of beauty representation; or address psychological vulnerabilities
considering why one might even be considering cosmetic surgery. There must be an effort from
policymakers, educators, and social media platforms to build environmental conditions which do
appreciate originality and self-acceptance over unattainable ideals.

4.3. Positive Impacts of Social Media on Cosmetic Surgery
4.3.1. Awareness and Education

Modern social media platforms provide rather informative and thorough information about
cosmetic surgeries to users regarding procedures associated with them-their risks, advantages,
and expected results. Unlike traditional media which usually end up limiting or controlling the
spread of such information by their advertising sponsors, social media allows individuals to access
a lot of content from varied sources - surgeons, influencers, or patients themselves. This
democratization of information according to Zhang et al. (2024) enables individuals, particularly
young adults, to know a lot about their options, which is critical in forming informed decisions.
For instance, one can learn about surgical and non-surgical procedures and their applicability
towards specific aims as well as the long-term commitments involved for upholding results.
Explanation of differences between surgical and non-surgical treatments, understanding what
each one means as it relates to the person's objectives, and evaluation of continued commitment
to maintain results are all aspects so easily accessible through social media.

Social networking has a critical role in shattering insurgency surrounds the myth of
undertaking a cosmetic surgery. This includes bringing out raw and edited videos of how surgical
procedures are to be undertaken, its lapses as well as the healing duration through Instagram or
YouTube. As pointed out by Lang and Ye (2024), this bluntness comes to light as a mitigating
factor against deception brought about by edited pictures or misleading promotional content. In
addition to that, there are posts by patients documenting their own surgical experiences, which
might perhaps be called actual experience in this regard. Such could help to eradicate some myths
in terms of recovery time as well as the need to choose certified practitioners, thereby reducing
the chances of spontaneous decision making or unsafe practices.

The emotional trauma that many patients go through in perioperative care includes what is
38
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usually provided in social media health education. Many content developers give quick lessons to
assist patients as they deal with different aspects of their recovery from pain management to
scarring reduction and follow-up with health care providers. In so empowering patients with huge
amounts of information as well as enhancing general betterment in surgical outcomes through
returning fulfillment of the best practices (Wu et al., 2024), this will return as difference-making
at both extreme ends. In addition to that, one aspect extent that social media creates in the patient
education, open environment, is that it nurtures sounder, more informed choices concerning
cosmetic surgery.

4.3.2. Support Communities

Moreover, as regards the creation of support communities, social media has proved its most
obvious merit in catering to the needs of individuals in considering or recuperating from surgery
to enhancing their natural beauty. These spaces, which virtually usually come alive on hashtags
or closed groups, provide individuals a level of participation to share experiences, ask questions,
and seek answers. Indeed, Wu et al. (2024) note that their value lies especially for these people in
dealing with the emotional and physical ramifications of cosmetic surgery, because they bring
peer support and pragmatic advice closer to the approaching person.

Support communities typically would have narratives that speak personally to the individual
end-users, performing two roles: normalization of cosmetic surgery and empowering others who
are contemplating similar steps. The member spouts personal experience of all kinds, even
ugliness, so as to effectively provide relatable examples of his or her approaches. Choukas-Bradley
and co. (2021) discuss that this identification would soothe anxiety and stigma surrounding
surgical improvements in both young people and adults. A teenager believes, for example, that
the more one sees people talk and share their insecurities with the wins they have gotten through
surgery, the less one feels alone in their struggles and the more empowered to pursue changes for
oneself.

These communities enhance empowerment at the same time. Quoted transformations along
with photographs show, through these personal testimonials, the benefits of surgery; for example,
boosted self-esteem and body-confidence. Lang and Ye (2024), on their part, note that such
narratives challenge the stereotype of vanity most associated with cosmetic surgery as they see it
as an acceptable aspect of self-care and expression. Moreover, these forums again constitute a
storehouse for handy information on how to choose healthy surgeons, manage post-surgical
challenges, and setting realistic expectations.

4.3.3. Representation and Inclusivity

With the advent of social media platforms, the discourse surrounding beauty has shifted to
progressive and inclusive definitions of beauty that brought surgery into the picture. Often,
surgical procedures or beauty enhancement were believed to be associated with Eurocentric
beauty ideals, with little or no mention of any ethnic diversities in these aesthetic ideals. Social
media has broken that mold, thus amplifying the voices of the silenced through new perspectives
to beautification. The mention by Chua and other researchers that "Visible ethnic specific surgical
procedures, such as double eyelid surgery and rhinoplasty, among Asians generally normalize
and empower individuals to adopt cultural aesthetics” gives more clarity on how these acts
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presented in public have made everyone retain a sense of culture.

This is usually further enhanced by creators advocating for body positivity in association with
cosmetic surgery. Social media platforms such as TikTok and Instagram come with a lot of
influencers who praise self-love while making it public that they had to undergo enhancement
surgically. This kind of scripted double narrative accounts for nuance in the workings as it argues
that body positivity and surgery do not meet at any point. According to Lang and Ye (2024), that
position helps get rid of the stigma that attaches to cosmetic procedures and creates a discourse
centering around choice and self-ownership.

Inclusivity is seen through the increasingly diverse body types and ideals associated with
beauty. Now, even in these contemporary platforms, one will find creators belonging to several
ethnic backgrounds and gender identities that go beyond the spectrum of socioeconomic
differences to showcase much more motivation and results from cosmetic surgeries. This
inclusiveness have defied the rules of traditions, thereby giving broader meaning to beauty,
whereas amplifications of these voices through social media will further normalize the stances
and lessen the stigma on both natural and surgically created looks (Zhang et al., 2024).

The benefits associated with social media in relation to cosmetic surgery epitomize its
potential acts as empowerment through education, the building of communities, and cultural
belonging. Not only does social media democratize information but it also provides emancipation
for individuals in choosing cosmetic surgeries based on the best available information. Providing
the public with space for discussion to exchange information on risks, benefits, and realistic
expectations would be part of the approach to mitigate negative outcomes that could emerge
when such a procedure is impulsive or uninformed.

The noted benefits of community support and empowerment narratives are also social in
these platforms. They are places that offer emotional and practical assistance making it much
easier for individuals to deal with the complications surrounding cosmetic surgery. At the same
time, they tend to advance diverse beauty standards and inclusive narratives against which the
present cultural viewpoints are challenged, allowing people to celebrate or condemn their abilities
without consideration for judgment.

Greater than all these, there are vital caution lights. One important caution light is as follows:
educational content or supportive environments of social media must be monitored for
truthfulness and validity. Surgeons, influencers, and platforms should work together to present
balanced, ethical, and diverse-representative information. These challenges must be dealt with so
that the bright side of social media in the context of cosmetic surgery can be further expanded.

4.4. Negative Impacts of Social Media on Cosmetic Surgery
44.1. Unrealistic Beauty Standards

Social media platforms heighten the development of unrealistic beauty norms through filters,
applications, and celebrity culture-all-evidence homogenous and unattainable ideal-beauty photo
effects. The term-style of "Instagram face” exudes this entire phenomenon. It has a cliche and
stylized common look that comprises flawless skin, symmetrical features, full lips, sculpted
jawline-with high-cheekbones. It was popularized by the influencers and celebrities themselves
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by photo editing and using cosmetic procedures. Such fetishized pictures create an unattainable
yet artificial standard, Watson (2022) explains, which become protective mechanisms causing
exposure users to refract their natural features.

It is a pity that this pressure comes from these influencers and celebrities who most times
are at the helm of trendsetting in the cosmetic surgery world. They would often share how Kim
Kardashian and Kylie Jenner made lip filler injections and contouring of faces so common,
seeming as one of the requirements for being in company with them, business, or even just to be
well-liked in social senses. Because of such images, Chua et al. (2023) indicated how it fosters a
comparing culture where users can relate themselves against such pictures and images, leading
them to pursue some aspects of changing themselves to fit with their ideals. Such unrealistic
demands prove even more difficult for adolescents and young adults since they suffer the full
force from the psychological effects of upward social comparison.

Additionally, the delineation goes only to perfuming the previously identified standards of
beauty for the algorithms of those sites. Algorithms will only serve super-edited content leading
to the same continuous loop where users are bombarded with homogenous and idealized norms
of beauty in whatever world they are a part of, consequently increasing the feelings of comparison
and creating a sense of defectiveness or inadequateness and dissatisfaction (Lang & Ye, 2024).

4.4.2. Encouragement of Impulsive Decisions

This kind of environment encourages impulsiveness. Nowhere is that more evident than in
the urge to change one's body through cosmetic surgery. The latest crazes, such as the Fox Eye
surgery, which promises almond-shaped eyes, or the Brazilian Butt Lift (BBL), which increases
the size of the buttocks, are usually crowd-puller hits. They become too popular through
influencers and the before-and-after pictures. Such trends are often presented as quick fixes,
making the procedure details and risks and long-term effects more complicated to access.

Social media can also lead to uninformed or impulsive decision-making. One of the examples
is influencers showing before and after results immediately after the procedure, omitting probable
risks or the fact that the person had multiple sessions before these results were obtained. As Zhang
et al. (2024) state, these portrayals, in fact, often miss critical information such as recovery times,
costs of the treatments, or the likelihood of needing revision surgeries.

Medical tourism has been one area most troubled by the influence of social media. Ads
publicizing cheap procedures in Turkey, Brazil, and South Korea speak of perfect results but rarely
mention the hazards involved with getting treated in environments with a much looser regulatory
structure. As warned by Lang and Ye (2024), patients who travel to get medical treatment
influenced by social media do experience other challenges, such as insufficient follow-up and
inability to communicate, not to mention complications that might result in undergoing another
surgery after returning to their homes.

4.4.3. Psychological Vulnerabilities

Impressions made by trends that attract women into undergoing cosmetic surgery acts social
media vehicles, where they take victims to deep vulnerability internalized long-term misery with
mental state problems. Such unrealistic expectations created by idealized content can make the
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post-operative results to be less satisfactory since they never matched with the imaginary
aspiration images found online. Wu et al. (2024) said that surgery trendsetting so much through
social media makes regret or disappointment common among individuals considering they will
often find people whimpering insufficient outcomes, especially when the supposed validation
from the community fails to spark.

It's more than just bad results; surgery can worsen unidentified conditions of mental health.
Choukas-Bradley et al. (2021) also mention that social media's current theme regarding physical
appearance ramps up anxiety, depression, and body dysmorphic disorder (BDD). For those
already harboring insecurities, the confidence boost brought about by cosmetic surgery will be
temporary before going back to feeling inadequate or desiring other surgeries. Cheng et al. (2022)
indicate that cyclical they are in wanting continued surgical enhancement ever closer to never
attaining that ideal.

Effects linger on self-esteem and mental health especially concerning adolescents and young
adults who, in reality, are still developing a sense of identity. It may also distort their self-
perception by affecting how they innately internalize standards associated with beauty and cause
them to assimilate risky or unnecessary procedures. According to Zhang et al. (2024), this should
be captured by interventions within media literacy and mental health context to ameliorate these
vulnerabilities.

Contrarily, the two-edged sword of enabling empowerment and inflicting psychological
harm is that, of social media, it has negative ramifications attached to it in terms of cosmetic
surgery. In other words, social media democratizes information access but also reinforces
unrealistic beauty ideals and encourages impulsive decision-making because it permeates the
culture so much. The same more perfect beauty standards are already undermined by the
"Instagram face” phenomenon and, worst, by a viral trend, eliminating individuality and replacing
it with comparison-thereby creating the illusion of necessity-for many people-make that surgery-
everything compulsory.

Such a scenario holds a heavy psychological toll on a significant number of unfortunate souls
that lead to disappointment, regret, and even aggravated mental ailments after going for surgery.
Particularly vulnerable are youths and adolescents, accentuating the importance of critical
engagement with media for intervention. Better transparency in influencer promotions, control
in advertising for medical tourism, correct information pertaining to the procedures could end up
curtailing risks and facilitating healthier and well-informed discourses on cosmetic surgery.

5. ETHICAL AND LEGAL CONSIDERATIONS

Table 4: A comparative table between the positive and negative impacts of social media on cosmetic surgery

perceptions and decisions.

Aspect Positive Impacts Negative Impacts
Awareness and Educates individuals on procedures, risks, Misinformation and unrealistic
Education and benefits expectations about outcomes
Community Building Support  groups  offering  shared Echo chambers reinforcing
experiences and guidance beauty norms and peer pressure
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Inclusivity Promotes diversity in beauty standards Reinforces Eurocentric beauty
and destigmatizes surgery ideals and suppresses alternative

narratives

Psychological Impacts =~ Temporary boost in confidence post- Increased body dissatisfaction,

surgery anxiety, and BDD.

5.1. Social Media Marketing

Roughly, there is so much ethical issue in social media marketing about cosmetic surgery.
One such issue is the non-disclosure of paid advertisements by the influencers. They generally go
on creating hype about the cosmetic procedures in vain as personal recommendations without
disclosing the payment they receive for those endorsements. Obviously, this foul play misleads
the audiences into assuming that these endorsements are independent and could be particularly
harmful to very young and impressionable users. The procedure glorifying partnerships misses
essential information regarding risks, costs, and recovery times-skewing perceptions and making
an impulsive choice easier.

In addition, the absence of any advertising regulation pertaining to cosmetic surgery on
social media has created a domain in which perilous types of procedures are advertised
aggressively to gullible individuals. Ads that often feature promises for instant beauty
transformation to young females sound pretty much common, with an afterthought that
minimizes complications or long-term commitments of said treatment (Alghamdi et al., 2023).
This adds to the situation created by algorithms such as those devised by Instagram and TikTok,
where it puts beautiful images on a more prioritized level to give that much higher immediacy to
such advertising.

Therefore, the need for proper regulatory frameworks that address these myriad issues
concerning the advertisement of cosmetic procedures on social media is urgent. Restrictions will
then be placed on such promotions, which will include accurate and transparent disclosure of the
content along with the risks and limitations associated with those procedures (Beneat et al., 2024).
They would, thus, provide much-needed protection against undue influences to misleading
advertisements, thereby safeguarding users, particularly adolescents.

5.2. Consent and Information

Informed decision-making is an important ethical practice, keeping the value of cosmetic
surgery practices. Yet this is being maliciously invaded by social media especially address such
phenomena as affected in vulnerable groups such as being adolescents. Selfie behavior plus all
that is regarded as peer pressure has much to do with adolescents’ attitudes toward cosmetic
surgery (Tao et al., 2024). These teenagers may lack cognitive maturity, and an understanding of
the risks and consequences associated with surgical interventions and would probably be heard
making impulsive decisions mostly influenced by the trends in social media.

Kanen (2021) underscores that informing patients of what to expect in pre-surgical
preparatory sessions should not only be limited to the kind of suffering, but also complain and
resist that. For one, this must begin with a recognition of the risks but could focus on educating
patients with regard to realistic outcomes, alternative options, and potential for dissatisfaction.
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For teenagers, much dependence shall be drawn from the inclusion of their parents and the
feedback of mental evaluation in making well-thought-out and far-reaching decisions.

Rahman et al. (2024) suggest that as research on the importance and effect of digitization
and social networking grows, more education systems should be implementing digital literacy
programs to help the young users develop tools to critically assess online content. Such initiatives
will probably reduce the extent to which impulsive decisions may be made with regard to plastic
surgery on the influence of social media by developing an informed culture of choice.

5.3. Cultural Sensitivity

These internationally accessibly social media portals devote themselves to the reflexivity of
Eurocentric beauty ideals at the expense of all the different cultural standards. Consequently,
these platforms have set monocultural narratives whose features such as fair skin, a slender nose,
and symmetrically shaped faces enjoy far greater diking than others. Elbishbishy (2022) has
described how such Eurocentric ideals have spiraled into an increasing number of cosmetic
surgeries as people struggle to conform to the Westernized identities, straining their people's
cultural identity.

A good example of how these ideals may take psychological and social tolls is Chandra et al.
(2024), who noted that Indonesian appointees planning to have non-surgical cosmetic procedures
were influenced by imported beauty standards, which often were at odds with indigenous cultural
dictates. Such dissonance leads to feelings of inferiority or exclusion, thereby worsening body
image concerns.

It could be argued that broadening the diversity of representations in cosmetic surgery
discourses must counter not the debate politically but the aesthetics of Eurocentrism. Lazarescu
& Vintila (2023) do cite the need for more ethnic-relevant procedures and beauty standards that
include those from non-Western civilizations. Bringing forth all specific standards is the
meritorious case for social media and practitioners in themselves towards inclusion and survival
of cultures. In such ways, they will be working toward a more representative and balanced
discussion of the whole matter of cosmetic surgery.

Social media challenges in and around the ethics and legality of cosmetic surgery call for a
more responsible regulatory approach to online content. Paid promotions become discoveries,
poorly regulated advertisement models, and, most crucially, the Eurocentric beauty model
generates a terrain that adversely leaves vulnerable populations. More than that, these raised
issues needed to be focused on as related to transparency, education, and inclusivity to counteract
the otherwise adverse effects of social media marketing.

Informed consent and cultural sensitivity form the major ethical tenets that must be
embraced in all interventions within the ambit of cosmetic surgery. These measures will assist in
taking enthusiastic prospects of action by practitioners and platforms within advertising and
consultations when they create beauty campaigns to bear on possible exposure to social media.
All these regulatory frameworks would make great sense if combined with efforts toward a
diversified beauty narrative to build a more ethical and inclusive approach in gene surgery today.

6. FUTURE RESEARCH DIRECTIONS
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6.1. Longitudinal Studies

Longitudinal studies will provide the timeframe taken to fully understand the psychological
and social effects of social media on cosmetic surgery trends. Most studies focus on current, short-
term social media use and consideration of undergoing cosmetic surgeries; much is unknown
about the duration of effects on individuals and even communities. As Rahman et al. (2024)
explain, it is required that all longitudinal research employ continued exposure over time,
studying the effects on mental health, self-esteem, and social norms, which are often assumptions
in beauty-oriented content.

Such studies could show whether exposure as a youth resulted in idealized beauty standards
correlating to a greater level of dissatisfaction or pursuing cosmetic procedures in adulthood. Such
studies may investigate whether repeated exposure to these sites would enable surgical
enhancements to be normalized or reduce the propensity toward body positivity. Bradley (2017)
positions that this data over time would prove beneficial in points of intervention to reduce such
effects for the adolescent and young adults still developing their identity.

Longitudinal research may, among others, investigate societal-level trends, like whether such
common acceptances of surgical improvement to one's attractiveness would also bring about
cultural definitions of beauty transforming or perpetuating existing inequalities. Such insights
would be useful for policymakers, educators, and health practitioners when addressing deeper
issues related to trends in cosmetic surgery induced by social media.

6.2. Intervention Strategies

Counteracting the adverse effects of social media on body image and cosmetic surgery
contemplation through intervention strategies is vital. For instance, public health campaigns can
prove vital by informing users about the dangers of cosmetic procedures while encouraging
realistic beauty standards. According to Demir et al. (2024), these efforts should mainly focus on
adolescents and young adults who are major victims of social media pressures. Such campaigns
could use exciting formats, such as videos, infographics, and social media influencers, to reach
these demographics effectively.

Another novel development is that of applications and filters that promote natural beauty
and encourage self-acceptance. For instance, beauty filters could show unmodified or edited
images to become normal for true appearances. Lyu et al. (2023) observes that motivating users
to make content with authenticity and diversity can nurture healthier self-views. Moreover,
education units or prompts could be fit into an app to help develop users’ critical reasoning
concerning beauty issues.

These social media networks also have a role in this whole intervention aspect. According to
Tao et al. (2024), the collaboration between mental health organizations and different platforms
will help in implementing features that discourage such extent of editing or promotion of ads
with regard to cosmetic surgery targeted at younger users. By incorporating flagging tools of
misleading or harmful content, platforms can further ensure a safe environment for its users.

6.3. Expanding Demographic Research

As much of the available research at the intersection of social media and cosmetic surgery
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has taken a focus on the young, Western female cohort, there are still significant gaps in the body
of study that remains unexplored among this demographic. Importantly, adding more studies that
include older adults, men, and those from non-Western populations may further add in
developing a comprehensive understanding of these phenomena. According to Elbishbishy
(2022), motivations and outcomes of cosmetic surgery are varied significantly across age, culture,
and gender, thus demanding more inclusive research approaches.

Older adults, for instance, might wish for cosmetic procedures not so much to be in line with
social media but to allay age-related concerns; the studies with this group can address how social
media affects the perception of aging and self-esteem. Likewise, it is noteworthy that the studies
concerning men and cosmetic surgery are infrequent, which means that the exposure of this
group to social media substance would probably reveal its unique pressure coming from fitness
influencers and masculinity-based content (Kanen, 2021).

Populations that do not belong to the West are also studies of great importance. They often
provide unique challenges because the beauty standards globalize through social media conflict
with the local cultural aesthetics. Alghamdi et al. (2023), for instance, tell the case of Saudi Arabia,
where dual pressures are exerted on women to conform to the globalized and culturally specific
ideals. Larger research involving these populations would shed ample light on the interaction
between cultural identity and media-fueled beauty standards, which would inform culturally
sensitive interventions.

Future research directions challenge the complex and changing links between social media
and cosmetic surgery. Longitudinal studies are crucial in unearthing the long-term socioeconomic
and psychological evolutions, which can, hence, provide a basis of evidence-based intervention.
Public health campaigns can stem off with the development of digital tools to promote beauty by
nature and acceptance of self, which counter the dominant influence of social media for healthier
relationships with image.

It is also balancer that population studies would be extended to marginalized populations so
that programs that run from policy to intervention will be inclusive and equity-oriented. More
nuanced understanding on how different special populations will intersect with social media-
induced beauty would allow researchers and service providers to address their unique challenges.
The research agenda will move this field closer toward more balanced and informed discussions.

7. CONCLUSION

Dual strategies of Perceptions and Decisions Related to Cosmetic Surgery, Empowering and
At Risk: social media; More & More Positive: Informs Individuals, Networks, and Includes Diverse
Beauty Standards; a very Strong Avenue for Awareness and Education Enabling People to Decide
Intelligently and Normalizes Discussion about Aesthetic Procedures. Such Benefits Project the
Capacity of social media to Create Such Space to Make More Open and Inclusive the discourses
Surrounding Cosmetic Surgery.

On the contrary, the widespread influence of manufactured material, filters, and celebrity
culture reinforces unrealistic ideals of beauty, urges impulsive decision-making, and heightens
susceptibility to psychologically vulnerable states. The phenomenon of the "Instagram face," viral

trends such as the "Fox Eye,” and the growing medical tourism symbolically magnify unharnessed
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social media marketing and the pressures towards homogenized beauty. This is more affected by
an unfortunately higher proportion of at-risk population categories-pretty much especially
among adolescents and young adults, as all these just drive their insecurities further and
encourage possibly detrimental behavior.

As a solution to all the obstacles above, it has become increasingly important to have well-
balanced and deliberate conversations about both the empowering and destructive aspects of
social media’s influence on cosmetic surgery. They may include talks on how to encourage media
literacy, self-acceptance, and critical engagement with beauty-related content .

Collaboration among all researchers, policy makers, health care providers, and social media
platforms are very important in reducing risks to this. Researchers can give evidence on the long-
term social media impact on body image and cosmetic surgery trends. A policy maker can set up
policies which enhance advertising transparency and ethical promotion of cosmetic procedures.
Social media should take proactive roles about harmful content, diverse beauty narratives, and
mental health initiatives. It is by addressing these interrelated problems that stakeholders can
provide healthier and fairer space whereby people are empowered to make choices, free from
unwarranted pressure about cosmetic surgery, and misinformation. Hence, one sees the necessity
of having holistic and inclusive approaches that would ensure the evolution of social media in
this aspect becomes more people-centers and oriented toward well-being and authenticity.
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