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Abstract: Exploring the normative operation method of outdoor advertising in

residential and commercial areas is an important way to build the image of urban

civilization. The research is to analyze the contradiction of public residential and
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commercial areas in Qingdao and the problem of outdoor advertising release in the state
of spontaneity, which needs overall coordination and on important nodes from disorder to
governance and from governance to beauty. The research method is based on the survey,
and the proportion of “public satisfaction” is analyzed, and the perceived of OA demand
theory is given. The research conclusion is that the scientific management of outdoor
advertising implementation still needs to use the aesthetic zoning and spatial purification
method to formulate the governance of “visual pollution” in the block. Therefore, the
compilation of the planning and design of outdoor advertising in the block is not only an
important part of urban management, but an important way to promote the construction of
sustainability.

Key word: Mixed commercial and residential area; outdoor advertising; visual

pollution; public satisfaction
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