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Research on the Promotion Paths of
Cultural and Creative Brands for Sanjiang
Dong Embroidery Intangible Cultural
Heritage in Guangxi from the Perspective
of New Media
Liu Guyue, Huang Xiaoyu*

(Guilin Institute of Information Technology, Guilin 541000, Guangxi)

Abstract: At the moment when the rural revitalization strategy and digital communication
technology are deeply integrated, the cultural and creative brand building of Guangxi
Sanjiang Dong embroidery, a national intangible cultural heritage, is encountering the
practical challenge of single communication channel and difficult to break through
geographical limitations of cultural influence. Based on the theory of new media

communication and the actual development of Sanjiang Dong embroidery cultural
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and creative brand, this paper systematically sorts out the outstanding problems
and development bottlenecks in brand communication, and then explores the brand
promotion optimization strategy that conforms to the law of new media communication.
The research proposes that the positioning is clear as the premise of Dong embroidery
brand promotion, channel coupling strategy and deep link with the target audience,
customized Dong embroidery brand Internet promotion content optimization, and
opening up the media conversion chain to form a closed loop of traffic monetization,
comprehensively improve the communication effect of Sanjiang Dong embroidery
intangible cultural heritage cultural and creative brand, so that cultural inheritance
and industrial development form a benign interaction, and at the same time provide
a reference practical path for the digital dissemination of intangible cultural heritage
brands in ethnic minority areas.

Key word: New media communication; Sanjiang Dong embroidery; Intangible cultural

heritage; Cultural and creative brands; Brand promotion
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From Textual Archives to Digital-
Interactive Exhibition: The Translation and
Dissemination of the Global Narrative of
Chinese Ceramics
Zou Yiliao', Li Ying” *

(1.Shanghai Institute of Visual Arts, Shanghai 201620; 2. Shanghai Library, Shanghai
200135)

Abstract: As a millennia-old vessel of civilizational dialogue, Chinese porcelain now
necessitates innovative strategies to transform its rich archival legacy into immersive
global narratives. This study examines the Porcelain Connects the World exhibition
to propose a tripartite framework of archival translation, digital empowerment,
and contextual adaptation for constructing transnational porcelain narratives.

The methodology systematically converts multilingual documents into narrative
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